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This appendix presents the results when we use industry-level data to test for whether consumer boycotts had negative impact on high salience industries. We selected a set of industries with features that make them more likely to be the potential target of consumer boycotts: industries that are associated as an important export from the specific trade partner, those with substitutes from other trade partners or domestic producers available, and luxury products in which consumption choice would be expected to be discretionary. For French exports to the United States, we selected five such industries: blue cheese, champagne, wine, leather handbags, and perfume. For Japanese exports to China, we selected three such industries: automobiles, beer, and cameras. Since the industry level data is only available on an annual basis, our political tensions measure is also adapted to annual measurement in contrast to the quarterly data in the main analysis shown in the paper.  In the US-France case, we measure political tensions as an indicator variable for 2003, which represented the peak of political tensions during the year of the Iraq invasion after tensions had begun to build up during the debate in fall of 2002. In the Japan-China case, we measure political tensions as an indicator variable for the Koizumi administration (Koizumi became Prime Minister in April 2001, but we ‘round’ to start Koizumi period in 2002 for annual data). Other variables are the same as those described in the main models presented in the paper.

In a simple time trend of U.S. imports from France, none of the five salient industry products experienced a decline of imports from France during 2003 to 2004 relative to the previous two years. Table 1 shows the results from regression analysis. Here too, there is no evidence of a consumer boycott effect. The interaction term for U.S.-France trade during the year 2003 of peak tensions is not significant except for the positive coefficients for wine and leather handbags, for which France experienced robust sales in the US. 
Turning to the trend for Japanese exports to China of autos, beer, and cameras there is no sign of a downward shift at the time of the Koizumi administration. Auto exports have steadily grown. While exports of beer have declined, the onset of the decline starts in 1993 with the year 2000 before Koizumi takes office as the low point. Camera exports have held relatively stable. Table 2 shows the results for regression analysis of the three high salience industries. The negative and significant coefficient for the beer and camera exports to China indicates that on average Japan exports less of these products to China than would be predicted by the standard gravity model. This could reflect animosity as a long-term holdover from Japan’s invasion of China that makes Japanese brands less popular in China. There is no evidence, however, that the negative turn of relations sparked by Koizumi’s policy to visit Yasukuni shrine worsened any underlying bias against Japanese products. For the beer and camera models the interaction term of the Koizumi administration with the China indicator variable is insignificant, while for the auto models it has a positive significant effect. The Koizumi administration period was associated with Japan having more favorable auto sales with China than in other periods, while there was no downward turn for exports of beer and cameras. This is strong evidence to reject the hypothesis that political tensions harm economic relations. Consumers are most likely aware of the fact that autos are a major Japanese export industry, and they hold options to buy autos made by European, American, and even a nascent domestic industry. Yet even for this most likely case for targeting by consumer boycotts, one cannot detect signs of shifting away from Japanese products during the period of tensions. 

Table 1. Gravity Model of U.S. Bilateral Imports of High Salience Products, 1990-06

	 
	Blue Cheese
	Wine
	 
	Champagne
	Leather handbags
	Perfume
	 

	 
	Model 1
	 
	Model 2
	 
	Model 3
	
	Model 4
	 
	Model 5
	 

	Variable
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.

	France
	1.104
	0.302
	5.423
	0.876
	6.393
	0.961
	3.542
	0.810
	6.144
	0.701

	Iraqpt*France
	-0.167
	0.540
	0.572
	0.274
	0.209
	0.303
	0.657
	0.184
	-0.250
	0.223

	Spain
	-0.723
	0.233
	3.828
	0.885
	4.774
	1.005
	2.196
	0.727
	4.241
	0.676

	Iraqpt*Spain
	0.960
	0.483
	0.569
	0.474
	0.007
	0.475
	1.097
	0.303
	-0.661
	0.303

	UK
	0.202
	1.307
	0.505
	1.121
	0.316
	0.956
	-0.700
	0.824
	3.564
	0.563

	Iraqpt*UK
	0.072
	0.558
	0.572
	0.251
	-0.952
	0.258
	1.158
	0.164
	0.529
	0.207

	Distance
	-0.094
	1.500
	2.383
	0.668
	0.817
	0.446
	-0.219
	0.490
	-0.654
	0.432

	GDP
	2.438
	0.336
	0.345
	0.175
	0.503
	0.222
	1.023
	0.178
	0.621
	0.113

	Landlocked
	-7.379
	1.496
	-0.140
	0.773
	-0.711
	0.539
	0.553
	0.563
	0.854
	1.137

	Island
	-5.017
	1.560
	0.232
	1.076
	0.698
	1.067
	-0.287
	0.687
	-0.166
	0.414

	Exchange rate
	0.045
	0.072
	-0.057
	0.174
	0.046
	0.152
	0.249
	0.103
	-0.234
	0.078

	GATT/WTO
	 (dropped)
	         
	0.762
	0.557
	-0.004
	0.584
	0.077
	1.158
	-0.076
	0.565

	PTA
	-1.604
	2.003
	1.578
	0.754
	-0.160
	0.466
	-0.704
	0.758
	1.054
	0.641

	Alliance
	-1.686
	1.076
	1.251
	0.562
	0.395
	0.307
	0.652
	0.441
	0.069
	0.405

	Common language
	6.157
	1.228
	-0.138
	0.777
	-0.915
	0.731
	0.830
	0.552
	0.113
	0.602

	Constant
	-61.718
	14.658
	-23.842
	7.779
	-14.491
	7.172
	-20.890
	5.366
	-3.268
	4.004

	Adj. R-squared
	0.739
	 
	0.345
	 
	0.574
	
	0.418
	 
	0.491
	 

	N
	147
	 
	793
	 
	425
	 
	1113
	 
	906
	 


Note: The unit of analysis is an annual directed dyad with the United States and its trade partner. Year fixed effect coefficients are not shown. The GATT/WTO variable drops in the first model because all exporters of blue cheese to the United States are GATT/WTO members. Robust standard errors are clustered by trade partner. Coefficients in bold type are significant at 5 percent level.

Table 2. Gravity Model of Japanese Exports of High Salience Products, 1990-06.

	 
	Autos
	 
	Beer
	 
	Cameras
	 

	 
	Model 1
	 
	Model 2
	 
	Model 3
	 

	Variable
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.
	     Coef.
	Std. Err.

	China
	0.067
	0.436
	-1.699
	0.641
	-1.096
	0.538

	Koizumi
	0.497
	0.230
	0.011
	0.523
	0.690
	0.376

	Distance
	0.445
	0.343
	-0.940
	0.237
	-1.127
	0.307

	GDP
	0.900
	0.051
	0.458
	0.088
	1.122
	0.074

	Landlocked
	-0.293
	0.299
	-0.401
	0.485
	0.177
	0.408

	Island
	1.232
	0.238
	0.437
	0.510
	0.947
	0.333

	Exchange rate
	-0.110
	0.109
	-0.274
	0.148
	-0.058
	0.123

	GATT/WTO
	0.465
	0.254
	-0.769
	0.555
	0.181
	0.398

	PTA
	1.685
	0.499
	1.695
	1.065
	1.716
	1.140

	Alliance (US)
	1.665
	0.326
	3.834
	0.417
	1.405
	0.403

	Constant
	-16.169
	3.935
	2.476
	3.594
	-12.773
	3.858

	Fixed effects
	year
	 
	Year
	 
	year
	 

	Adj. R-squared
	0.662
	 
	0.447
	 
	0.647
	 

	N
	2359
	 
	427
	 
	1344
	 


Note: The unit of analysis is a directed dyad with Japan and its trade partner for one year. Year fixed effect coefficients are not shown. Robust standard errors are clustered by trade partner. Coefficients in bold type are significant at 5 percent level.
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