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UN Sustainable Development Goals (SDGs)

“Saving our planet, lifting people 
out of poverty, advancing 
economic growth … these are 
one and the same fight.”

Secretary-General, Ban Ki-moon

• 17 Goals
• 169 targets
• 193 countries signed
• Public policy priorities
• Time-bound targets
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Nested & Hyper-connected
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Global Economic Challenges
Inequality, poverty, lack of economic opportunity, rules to 
govern trade & investment laws

Global Social Challenges
Human rights violations, cultural survival, exclusion of 
women, marginalization

Global Environmental Challenges
Climate change, biodiversity loss, land and natural resources 
degradation, rising pollution, plastic gyres in oceans and 
eutrophication



Nested



DESA working paper, Leblanc, March 2015©WMP

Hyper-connected
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https://www.leadersonpurpose.com/

https://www.leadersonpurpose.com/
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1. Purpose-led self: Setting the 
tone and humility through 
purpose

2. Human-centered 
leadership: Empowerment 
and equity on purpose

3. Leading through 
uncertainty: Navigating 
disruption with purpose 

4. Integrating profit and 
purpose with the planet
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“Being purpose-driven is so critical 
because you can’t run a business on a 

dead planet—
no sustainability, no business!”

Roberto Marques, CEO Natura &Co 

Natura &Co’s Sustainability Vision 
2030 connects climate action, 
circularity, and regeneration directly 
with business performance 

“To defend human rights and be 
human-kind.”
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“Let people from all over the world come 
together to be part of the community as 

brothers and sisters.
…business as a platform and a force to 
make things better around inequality.” 

Hamdi Ulukaya, CEO of Chobani

Fighting food insecurity, food poverty 
and food deserts
Created inclusive community food hubs
“There is a better way to do business” 
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The Forestias – design in 
harmony with the natural world in a 
manner compatible with current 
and long-term needs.

“To be sustainable, you have to be 
profitable.” 

Khun B, CEO of MQDC
Thippaporn Ahriyavraromp (Chearavanont)
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2020 Oslo Business for Peace Award
CEO of the Year, 2020 & 2019 Think Business Banking Awards 
African CEO of the Year, African Business Leadership Awards
Best bank in Africa, 2020 Euromoney Awards
SME Bank of the Year, Global SME Finance Awards

“Executing social purpose by embedding 
it in economic purpose…

…from shared value to shared purpose.
When is enough?” 

Dr. James Mwangi, CEO of Equity Group Holdings



Koh, H.K., Singer, S.J., Edmondson, A.C. (2019).
Health as a Way of Doing Business. JAMA, 321(1):33–
34. doi:10.1001/jama.2018.18935
https://www.edx.org/course/improving-your-business-
through-a-culture-of-health©WMP

https://www.edx.org/course/improving-your-business-through-a-culture-of-health
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General Motors Company

Ford Motor Company

Toyota Motor North America 

Tesla Inc.

Hyundai Motor America 

Nissan North America 

Bavarian Motor Works (BMW)
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https://www.nytimes.com/2021/01/28/busin
ess/gm-zero-emission-vehicles.html

General Motors to phase out 
petroleum-powered cars and trucks 
and sell only vehicles that have zero 
tailpipe emissions by 2035.
Announcement likely to put pressure 
on automakers around the world to 
make similar commitments. 
Embolden President Biden policies to 
fight climate change. 

https://www.nytimes.com/2021/01/28/business/gm-zero-emission-vehicles.html
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https://www.nytimes.com/2021/02/02/climate/au
tomakers-climate-change.html

Toyota, Fiat Chrysler and several 
other major automakers said they 
would no longer try to block 
California from setting its own 
strict fuel-economy standards, 
signaling that the auto industry is 
ready to work with President 
Biden on his largest effort to 
reduce greenhouse gas emissions.

https://www.nytimes.com/2021/02/02/climate/automakers-climate-change.html
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The environmental consequences of 
electric vehicles (EV) have been 
extensively studied, but the literature on 
their health impacts is scant.

Vehicle electrification in urban areas is 
an opportunity to achieve large public 
health benefits in the United States in 
the short term.

Representative for Utah House 
of Representative in District 32 
in Sandy, UT area

https://twitter.com/VoteSuz/status/135
6832747281502216

https://twitter.com/VoteSuz/status/1356832747281502216
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CONSUMER
Financial Literacy & ‘Inclusive Financing’

GM Financial KEYS, Toyota On the Road Lending

Generational Ergonomics
Ford 3rd Age Suit, Toyota in-vehicle cardiac measurement 

systems 

Differential Safety
Toyota car seat and childhood safety

EMPLOYEE
Organizational Well-Being & Healthy 

Employees 
BMW ‘Health Initiative,’ Ford Wearable Technology

Mental Health
BMW, Ford, Toyota

Supply Chain Resilience & Diversity
Ford, Hyundai

COMMUNITY
Anchoring & Place-making

Ford Corktown, Hyundai IONIQ & ‘Culture Station’

Talent Pipeline
Tesla apprenticeship program

Minority-owned Dealerships
GM, Hyundai, Toyota

ENVIRONMENT
Eco-Innovation

Ford biomaterials, Hyundai plant-based artificial leather, 
bioplastics, and plant-based paints

Electric Vehicles
GM, Rural-urban, disadvantaged communities

‘Green’ Manufacturing Processes
Nissan, Tesla



24©WMP



25©WMP

https://ttc.com/wp-content/uploads/2019/12/MTM-
Qualifying-Experiences.pdf

https://ttc.com/wp-content/uploads/2019/12/MTM-Qualifying-Experiences.pdf
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https://books.emeraldinsight.com/page/series-
detail/higher-education-and-the-sustainable-
development-goals/?K=e20210215940029482

Series Editor: Wendy M. Purcell

https://books.emeraldinsight.com/page/series-detail/higher-education-and-the-sustainable-development-goals/?K=e20210215940029482
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“BLOOMSBURY HANDBOOK OF SUSTAINABILITY 
IN HIGHER EDUCATION: AN AGENDA FOR 

TRANSFORMATIONAL CHANGE”
Editors: Wendy M. Purcell & Janet Haddock-Fraser 

1) Institutional catalysts of change for sustainability
2) International and national catalysts of change
3) University as sustainability place-makers
4) Driving systems change
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React – Respond – Reimagine – Renew 
Responses across HE fueled by C-19 & informed by SDGs

Leadership Teaching & Learning
Financials Employability
Campus Sustainability
Internationalization Multi-stakeholder Partnerships
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Convening based on:
• All SDGs get a seat at the table
• Take a next step, not a perfect step
• Engage in conversations, not presentations

https://www.brookings.edu/17rooms/


SDSN Network Guide: Education
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https://resources.unsdsn.org/accelerating-
education-for-the-sdgs-in-universities-a-guide-for-
universities-colleges-and-tertiary-and-higher-
education-institutions

https://resources.unsdsn.org/accelerating-education-for-the-sdgs-in-universities-a-guide-for-universities-colleges-and-tertiary-and-higher-education-institutions
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https://www.unilever.com/
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“Business as a force for good in the world.”
Dylan Taylor, CEO of Voyager Space

©WMP

Reflections & 
Take-Aways



Thank you
wpurcell@hsph.harvard.edu
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